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WHERE ARE THE FMCG GROWTH OPPORTUNITIES?
Average volume growth Q4 2017 & Q1 2018

CHINA (+3.7%)
@ —'APAN (-0.3%)
@—=—KOREA (+0.4%)
@—TAIWAN (-0.4%)

@ HONGKONG (-0.2%)
INDIA (+8.156— O @ —PHILIPPINES (+0.5%)

VIETNAM (+0.9%)

THAILAND (-4.7%6)

MALAYSIA (+5%) ——@
@- SINGAPORE (-2.1%)

INDONESIA (-0.9%) ———— @

@ AUSTRALIA (+1.5%)
@ Avg. volume growth decreasing versus last period
@ Avg. velume growth increasing versus last period 0
NEW ZEALAND (+1.3%:)
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TOTAL PEN MALAYSIA FMCG MARKET DYNAMICS
(weighted average)
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The FMCG market enjoyed solid growth on the back of a strong
economy and positive consumer sentiment.
——ty s DRk, FO—NILHBICEIT R ECRRABADEREMERHIE L

EIZE > THREEDE SR AXEZHELTLET,

TOTKEZE, ALK - @K, BN, FERT 7 ) AFERLAGHIEICE DV TFMCGZE DT
LIREZETL. TLEEE, BE LY FOHERETBICHAIT AEHRERHELTVET . &
ERDZ—T7y bHEDEREZROLIEFEVZVZLEINDT, BREICEHEEGELE
AN

THIN Fesy—vI=
Busaba Chakreyavanich

BRILVEDEE :
ga—nNI)ILYy—ERX, Z—I)Lt>

japanglobalservices@nielsen.com

Copyright © 2018 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute. 3



