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All estimates are indexed to Adults 18+

*Online Auto Researchers―Adult 18+ who agrees they research and compare as many vehicles as possible before making their final 
purchase decision and say they have shopped for a vehicle on the internet during past 12 months 

DRIVEN BY ADVANCES IN TECHNOLOGY
FEATURES IN ANY HHLD VEHICLE (INDEX)

FEATURES AND MODELS TO TALK ABOUT
TOP REASONS USED A DEALERSHIP (INDEX)

TOP 5 VEHICLE MODELS MORE LIKELY TO OWN (INDEX)

SELECTION OF MAKES/MODELS (125) 

PRICE/VALUE (122) 

FINANCING THROUGH DEALER (121)

WARRANTY (120)

118%
MORE LIKELY TO PLAN 

TO PURCHASE A NEW SUV IN 
THE NEXT 12 MONTHS

107%
MORE LIKELY TO PLAN 

TO PURCHASE A NEW FULL SIZE 
CAR IN THE NEXT 12 MONTHS

 WIFI CAPABILITY (143) 

GPS (145)

BACKUP CAMERA (138)
SUBSCRIPTION

BASED SAFETY (168)

BLU-RAY CAPABILITY (144)/
SATELLITE RADIO (144)

FOREIGN LUXURY – 158

FOREIGN SUBCOMPACT – 134

FOREIGN COMPACT – 122

FOREIGN SUV – 129

DOMESTIC SUBCOMPACT – 134
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73% AGREE THEY LOOK FORWARD TO 
TECHNOLOGICAL ADVANCES IN NEW VEHICLES

AUSTIN, TX

SALT LAKE CITY, UT

ALBUQUERQUE/
SANTA FE, NM

GREENSBORO/
HIGH POINT/
WINSTON-SALEM, NC

COLUMBUS, OH
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INDEX 12329%GEN X

27%BOOMERS INDEX 83

INDEX 139 34%MILLENNIAL

HHLD INCOME $17,000 HIGHER

30% BOUGHT A VEHICLE ON THE 
INTERNET PAST 12 MONTHS

PLAN TO SPEND $4,700 MORE
ON A NEW VEHICLE PURCHASE


