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CONNECTED COMMERCE 
THE EVOLUTION OF A LIFESTYLE 
EAST EUROPE 
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% Global Consumers Claimed Purchasing, 2017 vs. Change in 2018  

THE TOP 5 

DID YOU KNOW? 

THE TOP 3 

ENABLERES TO ENCOURAGE ONLINE 

BUYING OF FRESH PRODUCTS 

PRODUCT INFORMATION SOURCES 
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CONSUMERS’ MOST WANTED DIGITAL OPTIONS 

32% 23% 

Use Self-service 

Checkouts 

36% 13% 

Use a Handheld 

Scanner 

34% 15% 

Online or Mobile 

Coupons 

32% 8% 

Login to Store 

Wi-Fi  
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Feels poor connectivity is 

an obstacle towards online 
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WHAT ARE THE POTENTIALS? 

Have not bought groceries 

online but will consider 

doing so 
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online 
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Already Using Definitely Willing 
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