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WELCOME

The medium of podcasting continues to expand as more and more people
discover new personalities and their special brand of story telling. Advertisers

are eager to explore the world of podcasting but they don't really know much
about the podcast audience. That is all about to change.

BRUCE SUPOVITZ
SVP, SALES DIRECTOR Nielsen's Homescan Panel is made up of thousands of households across the
NIELSEN AUDIO US who allow their consumer purchases to be measured. By cross referencing

podcast affinity against this group, we can start to demonstrate the value of
the podcasting audience.

50 (y OF ALL HOMES
O ARE PODCAST FANS

THAT'S OVER 60 MILLION HOMES

Half of these households are fans of at least one podcast while 22% of all
podcast fans consider themselves “avid” fans of podcasting. An Avid fan

is defined as those who consider themselves “extremely interested” in a
certain genre of podcasts. These podcast fans represent billions of dollars in
consumer purchases each year.

In this report we will profile a few categories to demonstrate the value

of podcast advertising to brand advertisers who might consider adding
podcasting to their media mix. Individual brand profiles by podcast genre are
also available for clients looking for more specific detail. We encourage you
to share this report with clients or add this data to your own presentations.
Please contact your Nielsen representative for more information.

Source: Nielsen Homescan Panel, Fanlinks 2016 survey, Total US all outlet, Latest 52 weeks WE 06/03/17




GROWTH OF PODCASTING

DIVERSE PROGRAMMING ATTRACTS A DIVERSE AUDIENCE
. | |

As the audience for podcasting grows larger each year, it also grows more
diverse. In 2010, ethnic audience represented less than 30% of all people
who said they listened to a podcast in the past 30 days. In 2016, the share
of listening from this segment stands at 36% of the total. There are more
people coming to the podcast environment and it is becoming more
diverse in the process - just like the content.
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. White . Hispanic . African American Asian American
Source: Nielsen Scarborough USA+, Release 2 2010-2016, Adults 18+, Listened to a podcast on any device in past 30 days
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(©) MAKING THE
CONNECTION

BETWEEN CONSUMER
PURCHASE BEHAVIOR AND
PODCAST AUDIENCES

BY MATCHING PURCHASE BEHAVIOR IN THE
NIELSEN HOMESCAN PANEL TO FANS OF
PODCASTS, NIELSEN IS ABLE TO QUANTIFY
THE VALUE OF CONSUMERS WHO LISTEN TO
PODCASTS.



CATEGORY SPOTLIGHT

BOTTLED WATER, BABY FOOD & BEER

BOTTLED WATER

" over 300 CATEGORIES of aoveRTiSERs MEASURED

BABY FOOD




BOTTLED WATER

104 MILLION HOUSEHOLDS / 84% OF ALL HOUSEHOLDS

%ﬁ 9170 wuserous

ARE PODCAST LISTENERS

227 rncs s

:

23,589,399

11,963,309
BOTTLED WATER PODCAST FANS AVID* PODCAST FANS
HOUSEHOLDS
=
E Podcast Fans
Amount Spent Per Trip $4.91 $5.10
, THE PODCASTING
Number of Trips 10.7
AUDIENCE INFLUENCES
Dollars Spent Annually $52.33 $56.16 sz 804 408 8 I U
AVID PODCAST LISTENERS SPEND MORE PER YEAR ’ ’ :
ON BOTTLED WATER OF BOTTLED WATER
SALES ANNUALLY

MOST POPULAR BRANDS OF BOTTLED WATER AMONG CONSUMERS

. Aquafina Dasani Ice Mountain Poland Spring
§ Arrowhead Deer Park Nestle Pure Life Private Label
& Crystal Geyser Fiji Ozarka Zephyrhills
Source: Nielsen AOD, Total US xAOC, Latest 52 weeks W/E 07/29/17 (sorted alphabetically)

* An Avid fan is defined as those who consider themselves “extremely interested” in a certain genre of podcasts
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PODCAST GENRE DETAIL

BOTTLED WATER CATEGORY - PODCAST FANS

Sports & Recreation $56.74
TV & Film $56.49
Health $56.38
Government & Organizations $56.19
Business $56.15
Society & Culture $56.12
Arts $56.10
Games & Hobbies $55.97
Science & Medicine $55.91
Music $55.81
Technology $55.75
Comedy $55.67
Kids & Family $55.65
Religion & Spirituality $55.23
News & Politics $55.16
Education $55.15

How to Read: Fans of Sports & Recreation podcasts spend $56.74
a year on bottled water per household

% of Households Buying Bottled Water Households Buying Bottled Water

Kids & Family 91.2% Government & Organizations 16,695,358
Religion & Spirituality 90.8% Music 11,612,628
Government & Organizations 90.8% Comedy 11,456,794
Music 90.6% TV & Film 11,383,840
TV & Film 90.5% Technology 11,359,022
Arts 90.5% Health 11,345,772
Games & Hobbies 90.3% Society & Culture 11,270,650
Sports & Recreation 90.3% Science & Medicine 11,251,992
Health 90.2% News & Politics 11,209,044
Business 90.1% Education 11,183,328
Comedy 90.1% Games & Hobbies 11,008,061
Technology 90.1% Arts 11,004,410
Society & Culture 90.0% Business 10,859,437
Science & Medicine 90.0% Kids & Family 10,837,717
Education 89.9% Religion & Spirituality 10,691,561
News & Politics 89.8% Sports & Recreation 10,679,218
How to Read: Bottled water is bought in 91.2% of all households How to Read: There are 16,695,358 households buying bottled
who are fans of Kids & Family podcasts water who are fans of Government & Organization podcasts

Source: Nielsen Homescan Panel, Fanlinks 2016 survey, Total US all outlet, Latest 52 weeks WE 06/03/17

Copyright © 2017 The Nielsen Company 7



BABY FOOD

|8 MILLION HOUSEHOLDS / 15% OF ALL HOUSEHOLDS

OF BABY FOOD
HOUSEHOLDS
ARE PODCAST LISTENERS

BABY FOOD PODCAST FANS AVID* PODCAST FANS
HOUSEHOLDS
Amount Spent Per Trip $14.26 $15.77
_ THE PODCASTING
Number of Trips 7.5 7.4
AUDIENCE INFLUENCES
Dollars Spent Annually $107.55 $116.69
OF BABY FOOD
SALES ANNUALLY

MOST POPULAR BRANDS OF BABY FOOD AMONG CONSUMERS

Beechnut Gerber Mott's Plum
Earth's Best Happy Baby Nursery Private Label
Ella's Kitchen Happy Tot Pedialyte Sprout

Source : Nielsen AOD, Total US xAOC, Latest 52 weeks W/E 07/29/17 (sorted alphabetically)

* An Avid fan is defined as those who consider themselves “extremely interested” in a certain genre of podcasts
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PODCAST GENRE DETAIL

BABY FOOD CATEGORY - PODCAST FANS

Religion & Spirituality $124.91
Kids & Family $122.63
Sports & Recreation $122.19
Business $121.27
Science & Medicine $120.94
Technology $120.60
Education $120.00
Arts $119.99
Society & Culture $119.62
Games & Hobbies $119.02
Health $118.87
Music $118.78
TV & Film $118.54
Comedy $118.40
News & Politics $117.86
Government & Organizations $105.93

How to Read: Fans of Religion & Spirituality podcasts spend
$124.91 a year on baby food per household

% of Households Buying Baby Food Households Buying Baby Food

Kids & Family 18.9% Government & Organizations 3,226,632
TV & Film 18.5% Comedy 2,338,067
Business 18.5% Music 2,334,309
Society & Culture 18.5% TV & Film 2,327,932
News & Politics 18.5% Society & Culture 2,311,308
Games & Hobbies 18.4% News & Politics 2,302,959
Comedy 18.4% Education 2,284,454
Education 18.4% Science & Medicine 2,282,208
Science & Medicine 18.2% Technology 2,279,453
Arts 18.2% Health 2,274,627
Music 18.2% Kids & Family 2,249,631
Sports & Recreation 18.2% Games & Hobbies 2,247,617
Health 18.1% Business 2,224,989
Technology 18.1% Arts 2,217,180
Religion & Spirituality 17.9% Sports & Recreation 2,151,587
Government & Organizations 17.5% Religion & Spirituality 2,103,868

How to Read: Baby food is bought in 18.9% of all households who How to Read: There are 3,226,632 households buying baby food
are fans of Kids & Family podcasts who are fans of Government & Organization podcasts

Source: Nielsen Homescan Panel, Fanlinks 2016 survey, Total US all outlet, Latest 52 weeks WE 06/03/17
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AR BEER

48 MILLION HOUSEHOLDS / 39% OF ALL HOUSEHOLDS

47960,409
%ﬂ 93 Vommstous

ARE PODCAST LISTENERS

25,573,313

237 rncs s

9,673,111
BEER PODCAST FANS AVID* PODCAST FANS
HOUSEHOLDS
=
EN Podcast Fans
Amount Spent Per Trip $15.98 $16.66
, THE PODCASTING
Number of Trips 7.5 7.4
AUDIENCE INFLUENCES
Dollars Spent Annually $119.17 $122.87 33 047 776 990
AVID PODCAST LISTENERS SPEND MORE PER YEAR ’ ’ :
ON BEER OF BEER SALES
ANNUALLY

MOST POPULAR BRANDS OF BEER AMONG CONSUMERS

. Budweiser Corona Extra Miller Samuel Adams
§ Busch Heineken Modelo Especial Stella Artois
§ Coors Michelob Natural Light Yuengling
Source: Nielsen AOD, Total US xAOC, Latest 52 weeks W/E 07/29/17 (sorted alphabetically)

* An Avid fan is defined as those who consider themselves “extremely interested” in a certain genre of podcasts
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PODCAST GENRE DETAIL

BEER CATEGORY - PODCAST FANS

TV & Film $125.43
Music $124.49
News & Politics $124.18
Education $123.92
Health $123.46
Comedy $122.98
Science & Medicine $121.83
Society & Culture $121.62
Sports & Recreation $121.42
Games & Hobbies $120.19
Technology $119.30
Arts $118.54
Business $116.09
Government & Organizations $115.13
Kids & Family $114.23
Religion & Spirituality $108.78

How to Read: Fans of TV & Film podcasts spend $125.43 a year on
beer per household

% of Households Buying Beer Households Buying Beer

Arts 43.0% Government & Organizations 7,572,868
Society & Culture 42.9% Comedy 5,449,960
Comedy 42.9% Music 5,420,815
News & Politics 42.8% Society & Culture 5,370,262
TV & Film 42.6% Technology 5,357,615
Education 42.6% TV & Film 5,351,998
Technology 42.5% News & Politics 5,341,117
Games & Hobbies 42.5% Health 5,318,938
Business 42.4% Science & Medicine 5,307,718
Kids & Family 42.4% Education 5,296,351
Science & Medicine 42.4% Arts 5,227,950
Music 42.3% Games & Hobbies 5,174,086
Health 42.3% Business 5,113,809
Sports & Recreation 42.2% Kids & Family 5,044,485
Religion & Spirituality 42.0% Sports & Recreation 4,993,440
Government & Organizations 41.2% Religion & Spirituality 4,939,163
How to Read: Beer is bought in 43% of all households who are How to Read: There are 7.572,868 households buying beer who
fans of Arts podcasts are fans of Government & Organization podcasts

Source: Nielsen Homescan Panel, Fanlinks 2016 survey, Total US all outlet, Latest 52 weeks WE 06/03/17
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ABOUT NIELSEN

Nielsen Holdings plc (NYSE: NLSN) is a global performance management
company that provides a comprehensive understanding of what
consumers watch and buy. Nielsen's Watch segment provides media and
advertising clients with Nielsen Total Audience measurement services
for all devices on which content — video, audio and text — is consumed.
The Buy segment offers consumer packaged goods manufacturers

and retailers the industry's only global view of retail performance
measurement. By integrating information from its Watch and Buy
segments and other data sources, Nielsen also provides its clients with
analytics that help improve performance. Nielsen, an S&P 500 company,
has operations in over 100 countries, covering more than 90% of the
world'’s population. For more information, visit www.nielsen.com.

nielsen



