SHAKEN & STIRRED

MILLENNIALS

In this infographic Nielsen
Scarborough illustrates the
alcoholic beverage
preferences of Shaken and
Stirred Millennials -

adults 21-34 who say they
drink any alcohol. By
understanding what Shaken
and Stirred Millennials are
drinking and where they
purchase alcohol, marketers
can develop effective
strategies to accommodate
the unique drinking
preferences of this
important consumer

70% OF ADULTS
SAY THEY "

DRINK ANY ﬁ
ALCOHOL

*Beer, Hard Cider, Liquor (Spirits),
Wine And Wine Coolers

N OFTHAT 70%

27% ARE SHAKEN AND segment.
STIRRED MILLENNIALS
2131% % 33/

—— 0 MORE LIKELY 0 MORE LIKELY
T0 BE EMPLOYED FT T0 BE WHITE COLLAR
21% 3%

Ooo OMORELIKEY O « O 0 MORE LIKELY TO
= 70 BE OF SPANISH/ (> () AGREE THEY LIKE TO LIVE A
HISPANIC ORIGIN LIFESTYLE THAT IMPRESSES

OTHERS

WINE 7%

TYPES BOUGHT PAST
3 MONTHS

MOSCATO  CABERNET ~ MERLOT ~ PINOT  CHAMPAGNE/
SAUVIGNON NOIR  SPARKLING

zaty MORE LIKELY TO AGREE THEY ARE WILLING TO
O SPEND MORE ON A QUALITY BOTTLE OF WINE

BEER  36% 36% 309

DRANK PAST 30 DAYS

DOMESTIC  DOMESTIC ~ IMPORT MICROBREW/ ~ MALT
REGULAR LIGHT CRAFT  ALTERNATIVES

LIQUOR 32%
DRANK PAST 30 DAYS ZI% ZI% 2|%

RUM TEQUILA  BOURBON  PRE-MIXED
WHISKEY  COCKTAILS

I-UCATIONS M LIQUOR I BEER [ WINE

WHERE PURCHASED PAST 30 DAYS

33%
| ' ] , X 2I%
18% o
‘m o 6% 5% [ I—| B | |_|‘ “
mm Il e _— I
CLUB STORE (COSTCO, CONVENIENCE GROCERY STURE
SAM'S CLUB, ETC.) STORE
31%
22% 22%
LIQUOR 0 8% IB% |9% 3% 3%
- - @@ II 0 122
) Q
LIQUOR STORE NIGHTCLUB OR BAR SIT-DOWN RESTAURANT

™ = N

AL |3 =

MORE LIKELY TO HAVE ATTENDED MORE LIKELY TO HAVE MORE LIKELY TO HAVE ATTENDED
A R&B/RAP/HIP-HOP CONCERT ATTENDED A COMEDY CLUB A PROFESSIONAL SPORTS EVENT

| 999, 5| 747

Q?ﬁ MORE LIKELY TO HAVE I_—j

MORE LIKELY TO HAVE VISITED A MEXICAN MORE LIKELY TO HAVE AGREE THEY TYPICALLY
VISITED ASPORTS BARFOR | RESTAURANT FOR VISITED A PIZZA CELEBRATE SPECIAL
DINNER DURING THE PAST |  DINNER DURING THE RESTAURANT FOR DINNER | QCCASIONS AT

MONTH PAST MONTH DURING THE PASTMONTH | RESTAURANTS

Source: Nielsen Scarborough USA+, Release 1, 2017
Data in this infographic is compared to all adults 21+
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